
Call for articles. On demande des arcticles. 
Volume 8 Number 4 
CONTINUUM 

Architectural discourse has. of late, been dominated by a 
concern for the gap, the void, the interruption, in a word discon
tinuiry. But this d.isc:ontinuiry necessarily implies continuity - a 
continuum. This issue of The Fifth Column is devoted to articles 
exploring the nature of this continuum. It is not the continuum of 
the historicist/revivalist that we refer to here, for hisiOricism itself 
implies a gap 8CTOSS which the revivalist gazes longingly at a 
utopian condition aea.ted only by its inac:oessibility. 1be contin
uum implied by the void spoken of in current architectural dis
course is scmethi.ng other, and yet. is something present. This 
continuum may be one. or several, of any number of possible 
aspects of human culture. It may be the autobiographical contin
uum of an u-chitect.. It may be a metaphysical continuum. It may 
be a continuum of social. ec:oncmic or historical forces. It may be 
in the regulariry of the human body. What is the Mture of this 
continuum? What is fnlctured or intez:ruptcd? What is left when 
all else is deconsll'UCled? 

1lus 1SStle oiTbe Ftfth Colunm will be JI'odnced by students in the 
FICU!.ty of Enbvironme:ntal Design at the Universiry of Calgary. 
We invite your sutmissions. 

Deadlines for submisssions is October 1st. 1990. 

Volume 9 Number 1 
ARCHITECTURE AND ADVERTISING 

The worki of signs and symbols is the essence of advertising. 
Advertising convinces us of its realiry lbrough a process of simu
lation, of anaching constructed meanings to m object, while the 
object itself holds no real meaning. Hence, the object is less 
significant than the semiotic value attached to it. Advertising 
promulgates the current ideology of production and consumption 
with profit as its main agenda. In advertising, all realities verge on 
the stereotypical. Through sheer ornnip-esence. it has the potential 
to inform all other disciplines: ent.ertainment, mass media, art, 
design and archi~eetUre. 
Has architecture bought into this system of signs? Has the facility 
for today's an::hitect to disassociate image and experience allowed 
advertising 10 set its slandards or become it source? Is the reality 
of the built form and the realiry of the image readily distinguish
able? Are building.s simply a fanwy of simulation, a pr.:tice of 
large-scale packaging? Has the building become a vehicle to 
con~ey fabricated meanings, or can lhe built reality of an::hitecture 
withstand the influence of the media? 

Deadline for wbmis&ions is November 1st, 1990. 
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Volume 8 Numero 4 
CONTINUUM 

Le discours archi~eetun.l a demi~ernent ~tl domin~ par une preoccu
pation pour !'interstice, le vide, !'interruption. en un mot, la discontinuitl. 
Mais ceue discontinuit6 implique n6cessairement la continuitl - un contin
uum. Ce num6ro de The Fifth Colwnn sera rescrv6 aux articles explorant la 
nature de ce continuum. Nous ne faisons pas allusion ici au continuum de 
l'historiciste. car l'historicisme lui-meme sous en tend un vide A travers lequel 
le renouvelistlance un regard impuissant vers une condition utopique crUe 
uniquement par son inaccessibilit6. Le continuum que sugg~ le vide dont 
1' on parle dans le discours architectural actuel represente autre chose, mais 
quelque chose doru on ne peut ignorer la ptisence. Ce continuum peut 
constiruer un.. ou plusieurs.. aspects possibles de la culture humaine. n 
pourrait s • agir du continuum autobiographique d 'un architecte, d' un contin
uum m~taphysique, ou encore d'un continuum de forces sociales, econ
omique ou historiques. Cela pownit etre dans la r~gularit6 du corps humain. 
Quelle est la nature de ce continuum? Qu'est-ce qui est fracture ou intcr
rompu? Que reste-t-illorsque toute autre entit6 est d6construite? 

Ce numero de The Fifth Colwnn sera produit par des 6tudiants de la 
F .:ult6 de Design de l'Environnement A l'Universit6 de Calgary. Nous vous 
inVUOilS a contribuer par VOS articles. 

La lim.ite pour la soumission d'articles est ftxee au ler octobre. 1990. 

Volume 9 Nwnero 1 
L'ARCHITECfURE ET LA PUBUCITE 

Le morx:le des signes et symboles constirue l'essentiel de la publicite. La 
publicit6 nous fait croire en sa valeur en simulmt, en attachant des valeurs 
artificielles A un objet, alors que l'objet lui meme ne possMe aucune signifi
cation objective. Par co~ent, no us no us retrouvons avec un ob jet dont le 
symbolisme suggere J'ernporte sur sa valeur reelle. 
La publicit6 promulgue l'ideologie actuelle de production et consommation. 
dans laquelle le profu constitue l'objectif principal. Dans la publicite, toute 
reatite tend vers un stereotype. Par son om.nipr6sence, elle peut servir de 
source d'information aux autres disciplines: soit le spectacle, les media, !'art, 
le design et !'architecture. 
L'architecture empnmte-t-elle a ce systbne s~iologique? La facilite 
qu'eprouve l'architecte d'aujourd'hui a dissocier les concepts d'image et 
expmence a-t-elle perm is a la publicite d'imposer ses regles ou d'en devenir 
la source? Peut-on distingucr clairement entre la rCalite des formes con
struites et la r&lite de !'image crUe? Une construction repr~te-t-elle tout 
simplement une simulation fantaisiste,la pratique de l'empaquetage A grmde 
kheUe? Cette meme construction devient-elle un vehicule visant A trans
meure des valeurs fabriquees, ou peut-elle resister a !'influence des m6dia? 

La lim.ite pour la soumission d'articles est fix6e au ler novembre, 1990. 

The Fifth Column magazine 
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Sketches by Christopher Perry B.Arch '89 
on a "Shaver "Scholarship trip to Mexico. 

41 



Back issues 
Numeros precedents 

IN THE PINK (sold out) 

THE "'LD COUl'II'TRY" INFLUENCE Volume 1 Number2 

BIG ARCHITECTURE (sold out) 

\tALL ARCHITECTU"RE Volume 1 Number 4 

ARCHITECTlJRA~f Volume 2 Number 1 

URBA.'\1SM Volume 2 Number 2 

THE EAST Volume 2 Number 3 

THE FRINGE Volume 2 Number 4 

RA TIO.SAL ARCHITECI'URE Volume 3 Number 1 

PO UTI CS A.'\'0 ARCHITECTL'RE Volume 3 Number 2 

A CA. 'liADIA. 'li ARCHITECTl.JRE Volume 3 Numbers 3&4 
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Complete your Fifth Column library. 

single issue: S5.00 

(litnry: SlO.OO) 

double issue SIO.OO 

(library: $20.00) 

Mail check or 

money order to 

The Fifth Column 

Volume 4 Number 1 MANNERED ARCHITECTURE 

(sold out) WRITING ARCHITECTURE 

Volume4 Nurnbers3&4 PETER COLLINS SELECTED WRITINGS 

Volume 5 Nwnber 1 STUDIES ABROAD 

Volume 5 Number 2 LECORBUSIER 

Volume 5 Nurnbers 3&4 UTOPWUfOPIE 

Volume 6 Number 1 THE HOUSE 

Volume 6 Number 2 ARCHITECTURAL EDUCATION 

Volwne 6 Numbers 3&4 IMAGERY AND SYMDOUSM 

Volume 7 Number 1 AUTHORITY OF ARCHITECTURE 

Volume 7 Number 2 TECHNOLOGY AND THE ARCHITECT 

(sold out) PARALLAX 

Completez votre collec

tion numero simple: 

S5.00 (biblioth~: 

SlO.OO) numero double: 

SlO.OO (bibliotheque: 

$20.00) Adressez vos 

c~ues ou mandals a: 

The Fifth Column 

The Fifth Column mag a:r.i n e 
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